Use Cases and Outlooks for Automatic Analytics
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Use Cases

* Save time from manual analysis * Automated Customer Insights (“Your

* Observe changes humans would miss ; Core Audience’s Preterences have
* [nable instant taking of action ‘ Specitic Changed...)
Current challenges: ' Measurable * eCommerce (“Sales increased /
* (Choosing information to present out ' Appropriate decreased...”)
of hundreds of KPIs and metrics ‘ Realistic * Tnggers (“Your campaign profitability
e lxplamning why changes occur, - Timely dropped to negative”)
preferably in natural language S 5 * FEtc. (/00s of use cases))

Automatic Analytics Tools and Tricks
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Figure 4: Tori’s Marketplace Insights

Figure 1: Quill Engage. The Tool Automatically Automatically Delivered to Inbox.
Generates Fluent Reports from Google Analytics

Data, And Provides Numerical Comparisons
Based on Outliers and Trends.
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What data are you looking for? 1.1',;

You asked: sales : Hi Jon i!

Your account Quality Score has decreased!
REVE” ue What you can do: What change you could see each week:
Feb 5-11,2018 Elamyslahjat | 338-359-8129

:€28 430 57 Raise bid for lahjat miehelle from 0,39 € 1 click may have been lost m
’ Y
to 0,45 €

[.4 1.3 -0.1

E Go to report LAHJA MIEHELLE > miehelle_PHR_fi

When you added this account in TenScores on Nov 16,
2017, its Quality Score was 7.4/10, today it is 7.3/10. It has
decreased by -0.1 points.

E Related Answers
Hast performance is calculated over a recent /-day pencd on the search network

Based on 100.00% of sessions.

Figure 2: Screenshot from Google Analytics Flglll eS: An EEHIHPI'E of Blﬂg Ads Rerummendlng

Android App, Showing the Functionality of to Increase Ke}rwﬂl d Bid.
Asking Questions from the Analyvtics System.
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Figure 3: TenScores, the Automatic Quality Score
Monitoring Tool.

Risks of Automation
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